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X GAMES CHIBA 2026

Starting in 2026, X GAMES will evolve into a league called “XGL” with a new global format.
The Chiba Tournament will be held as the Japanese round of this league.
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& OUTLINE OF X GAMES LEAGUE
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New Tournament Format: Team-Based Global League “X GAMES LEAGUE"” Launches.
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The X Games League, a historic milestone in action sports, will launch in summer 2026.
Enjoy X Games from a new perspective with mixed-gender cross-discipline teams and a year-long
battle using a points system.

An innovative initiative generating significant buzz, designed to discover new ways for fans to enjoy
the sport, boost athlete motivation, and expand business opportunities for partners.
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Four “X CLUBS” (LA, NY, Sao Paulo, Tokyo), compete for the annual championship.
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OUTLINE OF X GAMES LEAGUE
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A mixed team consisting of various events is formed to compete for points throughout the year.
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& THE CHAMPIONSHIP
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Forming "X CLUBS" (four mixed-gender teams) to compete for annual points.
The team with the most “XGL POINTS” will earn the championship title and a large cash prize..

A thrilling points system where lower-ranked teams

A team composed of world-class athletes
retain a chance to win until the very end.

who represent both the glo_bal stage and their regions.
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The X GAMES Japan Round in the “XGL” format is coming to Chiba !
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The X GAMES OSAKA 2025, held for the first time in Japan outside of Chiba, was a huge success, attracting worldwide
attention thanks to close cooperation with Osaka Pref. and Osaka City, as well as coordination with the Osaka-Kansai Expo.

The “X GAMES OSAKA 2025” showcased the talents of rising stars in their teens. In 2026, the spotlight on action sports is
expected to grow even brighter, fueled not only by the rise of young athletes but also by anticipation for the LA2008.
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The XGL (X GAMES LEAGUE), which will begin in 2026, is the biggest topic of the year.
By introducing a system that makes international competitions more exciting to watch, X GAMES will further increase its
popularity and influence, creating an environment where partner companies can carry out more effective promotions.

We will host the monster event “X GAMES CHIBA 2026,” an international competition that captures the excitement of a global
movement and is also one of the largest “festivals” in the world.

X Games Japan Organizing Committee _Feb. 2026
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X GAMES CHIBA 2026
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The introduction of “XGL,” which is making an impact in the action sports world, will attract new attention in 2026.

The partnership with Monster Event, which has captured the growing momentum,
will bring unimaginable benefits and new business opportunities in areas such as branding and marketing.

¢ Title : X Games CHIBA 2026 #Number of : EEEHIR4H A <3HRE>
Visitors Target number of visitors 40,000 <3days>

eDate: 7/3fri - 4sat -
e E AVAKE 7jfEHi] © AEEE © S ¢ Organize : X Games Japan fEi#&EES

— X Games Japan Organizing Committee
#Place ! BiEAVY pan =roan=ing
Makuhari Messe , CHIBA CITY & Host City : FTEM chisacy
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The X Games is an international competition and festival that incorporates
a variety of street culture, with competitions by the world's best top athletes at its core.
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It is @ monster content that has excited more than 6 million people in 12 countries and has been distributed to 500 million households in 192 countries.

Fusion of cutting-edge The premier international competition Develop content with a festive feel
music / art / fashion and technology. in the action sports, featuring top athletes. that everyone can enjoy.
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The “X Games”, which in some competitions are rated higher than the Olympics / World Cup, are the highest-profile and most prestigious
event for the world's best athletes. Various action sports activations are also held around the competition venues.
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Held twice a year in the summer and winter in the United States since 1994, the format will change from 2026.
As a competition that leads the action sports scene at the cutting edge, it will continue to evolve.




HFARSIED YT 7 AU— MOEHET 3" EFSRRKRS" .

An “international competition” bringing together the world's best top athletes.
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X Games is a huge "festival' for everyone, incorporating a diverse range of street culture.
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"X Games" is a monster media with an unparalleled global network and
a reach of over 500 million households in 192 countries.
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The first Osaka tournament attracted a lot of attention and excitement thanks to synergies with the ongoing Osaka-Kansai Expo
and the outstanding performances of athletes from the Kansai region.
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EVENT OUTLINE 14

& : X Games OSAKA 2025 Bz : 2025F6H20H (%) <A AEEB> X KIRTEZET—  oRIBEL 1 3HESFRIZEL DX27,000A
XG— L X KRR2025> 218 (1) BE#59:30 / Bi519:30 % 20H @ 5,000\ (CRBRHEERT—)
8. = e . 214. 21H 12,000 A
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o & 1% & : Monster Energy / INSTYLE GROUP /
- VIPF4 v k1 ¥100,000 - PU—FEREF Y I 1 ¥3,000 ZR—WL L | ©ASHERR—Y / m&ﬂm&%ﬁ% ! ":;i;:'”;-'i
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. T:j_i;ﬂﬁ};;; . T\5,80200 000 . <j(B}iH“_}EBET]‘::> SANDISK Xirlp_ <L WINNER 5 murasaki sporTs | LIFE
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) XA / Skatelite by F EZ5L ﬁ SANDISKT
*& 18 1 X Games Osaka 2025#H#BEE 2L / XA HXG) / BAFL Ehi%iE 0;[, #2%t / Yogibo / TOYO TIREHT,
HRat / RRSHSATITITA [ KRSt —T SR / kst 2%t / TryHard JAPAN / <N&—3
CB / %Rt T v RAXAILADINZ— / 5557 L ERE RSt | S—ASETER

EAT4SvIVBAL N xgamesjapan.com 4TS JUSNS #XGames #XGameslapan #XGamesOsaka

AT YouTube u outube.com/channel/UC3Ik2tfpvrKKKXO2AWRvd_A '@) instagram.com/xgamesjapan X x.com/XGamesJPN ﬁ facebook.com/XGamesJapan

FRIIERE <3miy/121E88 >

Skateboard BMX
¥ STREET YPARK - - BMX Street - MotoX
- Monster Energy * Men's Skateboard Park - BMX Park Best Trick
Men's Skateboard Street + Women'’s Skateboard Park . BMX Park Best Trick
- Women'’s Skateboard Street - BMX Flatland
VVERT

- Men's Skateboard Vert
- Men's Skateboard Vert Best Trick
+ Women’s Skateboard Vert



https://xgamesjapan.com/
https://xgamesjapan.com/
https://www.instagram.com/xgamesjapan/
https://www.instagram.com/xgamesjapan/
https://x.com/XGamesJPN
https://www.facebook.com/XGamesJapan
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The layout expressed the uniqueness of Osaka, incorporating unique urban elements such as the neon lights of Dotonbori.
Booths and food stalls were set up inside the arena and concourse, creating a lively atmosphere.

T TFLIYF

BT LB AEMIUT

EEIUF
F.oF F r L]
=P |
—
1 5 *

ALIFORNIA
gkategarks
FUEYy I THA—REFTZFENTE, AU TN TR — b= H KT EIEY,




£SIMAP,/ I—XL 17k 16

Ba2: - AARBZBDAY IS Y S A CHWEVIDKIRAR
TR TR P DB IR— MC KD, KRB R XL RO,

The first Osaka tournament was filled with excitement as teams from Kansai and Japan won a flurry of medals.
The tournament showcased the local flavor of Osaka, with enthusiastic cheering and support from the community.

The significance of holding XG

Information dissemination worldwide through unparalleled media power.
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Effective publicity announced to coincide with the Osaka-Kansai Expo.
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Contributed to raising the profile of the host city and partners.
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Partner Activities

PARTNER ACTIVITIES
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In addition to inviting citizens, primarily children, for the “Osaka Citizens Invitation Day”, PR booths and experience booth s were set up on the day of the event.
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Partner Activities

PARTNER ACTIVITIES
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Partner Activities

PARTNER ACTIVITIES
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Partner Activities

PARTNER ACTIVITIES
SANDISK™ ﬂ
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Partner Activities

PARTNER ACTIVITIES

21



PARTNER ACTIVITIES

Branding deployment within the venue
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Partner Activities

PARTNER ACTIVITIES

Branding deployment within the venue
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Partner Activities

PARTNER ACTIVITIES

Food Court <Arena>




Partner Activities

ATHLETE LOUNGE
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The brand is also displayed in the hospitality space for athletes.
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Media Impact
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Attracts numerous media outlets from Japan and abroad, including television, newspapers, news wires, magazines, and web.
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Cem por cento skate / Freelance skateboard photographer / Japan Forward



Media Impact L
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Achieve phenomenal advertising results through extensive media exposure across TV, print, and web.

fidvertizing Conversion Costs

<AF+PHELLEHEE>

1 O 01" M
l%g E ><¢Approximately 10 billion yen

2025F1H31H~6H30H x#s5-8m <BHERR~ASKTE>

[TV BE8Fa]  a/s~6/30 1,172,214,000H [#K] 1/31~6/30 856,794,516
TV <Kansai Region> Paper Media
XAKRAEENS10HBDAT « 7EH :

45%# (285E157311%)

TV <Kanto Region>

[{Tv REEE) s 4,117,195,998|I.|} [[WEB] #1/31-6/30 3,933,879,306P3]

- 18 (A15=R) 99,187,965 - 48 (BLEFEK) 496,749,102H
- 28 (BfERR) 277,962,198 - 58 (&5x05816) 482,577,900MH
- 38 (FEFF8) 213,267,738 - 68 (RaAE) 2,364,134,403M

ToTAL: ¥10,080,083,820-
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149&#H (5K5R1415349%2)
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In addition to ESPN, which has a significant global influence, we have established a robust framework by partnering with media outlets
that have high social recognition within the country. The excitement of the competition was also communicated in real time via SNS and YouT ube.

ESrii O7L
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Nippon TV and Yomiuri TV participated as partners, broadcasting all events and

The broadcast was delivered to over 500million households across 192countries
worldwide via the ESPN network. appearing in various TV programs and news reports.
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FMBOZ CoColo

ﬁﬁéﬁﬁ 1-'-'51'5" https://www.v omiuri.co jo/feature /titlelist/xgames - -
e — meet the musicontheradio tirctime music station

FM802“TACTY IN THE MORNING". FM Cocolo “Ciao765"

[FircTEA> 51> ] LOFFITA MIARSFRER—2ZHIE,
A2 TA D TREDHERFERP 1 — X2 I N TCERETHRFELUIZ, TDOARS v )URERME. Ry M TOBREHREZE .,
Special promotions on FM802's ‘TACTY IN THE MORNING’ and FM Cocolo's

Yomiuri Shimbun Online has established a dedicated page on its specialist site to
deliver the latest tournament updates at the earliest possible time. ‘Ciao765’, alongside spot announcements and other promotional activities.


https://www.yomiuri.co.jp/feature/titlelist/xgames/
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Through our partner Nippon TV's terrestrial, BS and CS broadcasts, the information was widely disseminated to the general public.
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The event was extensively covered by major Tokyo television stations, and was repeatedly reported on during the
competition period by popular national programs including NHK and Nippon TV.
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Not only competition footage, but also athlete interviews and behind-the-scenes glimpses were widely featured. - TR T
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Bt L EDMTTIR S TIRKRERET, ASDOREIEE LD ZEASIRCERE.

Yomiuri TV conveyed the excitement and fervor of the tournament throughout the Kansai region with the unique passion characteristic of a local broadcaster.

FHT L ERRNC, 5T BT BETL CERA. =1 — REHERR—Y B E O ICIEE < EEZED HiFT.
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Yomiuri TV, alongside other terrestrial television stations in the local Kansai region, covered a wide range of topics, primarily focusing on news and sports programs.
Alongside the athletes' performances, detailed reports captured the fervor at the venues, aiming to build local enthusiasm.

ROk AELRSs | «BTYU-F /

X=X 2

PLAGESMPCT! AY-4X




SRS _EE)

oo HZ EH(C. FSTI I —T DT OSRIRAT « P 2R KIRICTEA.

The Yomiuri Group maximized the use of its diverse media assets, led by the Yomiuri Shimbun.
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Yomiuri Shimbun Online covered all competition results and news from the tournament while delivering the fastest reporting.
It maximized the use of diverse media, including news coverage in the Yomiuri Shimbun print edition, special features in the Yomiuri Junior Newspaper, and outdoor advertising.
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SHMBOAT« PRERE, KIRF - XRHZEFTOLABHADE L. KRS U WLERZRER.
= hF—AF 1 PUADZHEIIFEFETE. UPILIA LADRELSHRCHEESINE.

With the full cooperation of Osaka Prefecture and Osaka City, including the governor‘s media appearances, we conducted distin ctive publicity campaigns showcasing
Osaka’s unique character. Furthermore, real-time information was disseminated worldwide through diverse media outlets beyond our partner media.
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< Other Media Exposure Examples >
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TV. F29)z&EUKE. 20—/ TEENRAT« 7)I\D—T
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Leveraging its global and overwhelming media power centered on TV and digital media,
it achieved exposure in numerous television programs and an astonishing reach rate on social media that continues to grow.

E=ar-i

900M HH,
192 countries

ATVHREEEZ : 58A/1925E

¥vX GAMESA J+ S vJLSNSE5 7 A0O0D—%1: 1,69085 A vYouTubeEiH# : 19085 A

@ INSTRGRAM 5.0M+ FOLLOWERS X K 195M+ FOLLOWERS J TikTok 3.3M+ FOLLOWERS

0 FACEBOOK 6.7M+ FOLLOWERS

&2 vYoutube 1.9M+ FOLLOWERS

<SNS>

e BB I AOD—%% : 57,000 A (BI4ELL +46%)

o V—v)LA>TLwS 3> : 4,500/0 (BIFEL +15%)
o V—I v )LEBNEBELEL : 4,1005E (BIELL +55%)

o V=Y )LIHT - A MR 15084 (BIFELE +10%)

<YouTube>
o IR EERE X . 8,000 A (BILELE +271%)
e VODB LU 3 — hEIEBAL : 30080 (FIFELE +153%)

e YouTubeS-1 JEERIESL : 13.78E (FIFEL +2%)
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2022FFDHATOHIREELIE, X GAMESHARRHEZ RINCEWZF—LADERZHEE,

LICENSER

a2 d

‘ ‘ . 1 ]

2% EoSrni

License

License fee

OPERATION HQ

X Games Japan Organizing Committee

Venue
Management

Sponsor Fee

TV Broadcasting Sales

Official Goods Sales

Music Event Mar!<et|ng /PR Event Production Competition v produ_ct|on /
Ticketing Operations
Official Goods Sponsor Sales Logisti Park Design Supervising
p gIS ICS CALIFORNIA
sheteparks Flagship station of

the Broadcast TV

Ticketing
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FRODIOE—>32RE, XRFERICRADERZEMNT IRAT S 1—IVERE,

2026

Winter Spring Summer
(4B T4 78
HREFRERTFE :
Announcing the event 3 fri / 4 sat / 5 sun
® [3/12] XGL DRAFT in L.A. x GAM2§26cHIBA
(45 T4
TICKET ON-SALE
SHEICRFETS>=>0 rrannne Foyv N oOE—>3> ’ ‘
MEMREBDIEHDE LI RELE. Ticket Promotion : GAMES
PR - SAEETR & DRAIA. —
JAPAN
17'-(>'U'—/\0)770D—3: Approach to Investors and Sponsors 2026

A 4

ERENR—X(C, FRMAR S —EBZEIELTE—ILR,

PR / PROMOTION
FPEE(ISNSEAR, FREBIPMBRLEEZESAHAT « 77 IV I RZERM.

The first part of the period will be SNS-oriented, while the second part will be media
mix development involving relay stations, etc.
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Easy access, 30 minutes from Tokyo Station. A bustling bay area full of entertainment.

gg_v’fﬁ

KAIHIN- MAKUHARI

Chiba ZOZO
Marine Stadium




